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TruckSim 
 

Magnificent truck simulation for iOS® and Android™ to roll into mobile 
stores this November 
 
Moenchengladbach/Germany, October 21, 2015 – A real highlight awaits fans of heavy 
trucks on November 25, 2015 when the exciting truck simulation game TruckSim will hit the 
app stores. Developed by the award winning team of kunst-stoff in cooperation with 
publisher astragon Entertainment, TruckSim will offer not only numerous originally licensed 
trucks by German maker MAN, but also a multitude of challenging tasks which will lead 
players through a freely accessible world, covering highways and cities in Central and 
Western Europe!  
 
In TruckSim, the player starts out as a small hauler, whose task is to develop his company 
bit by bit and leading it to success. His first vehicle will be a rickety vintage truck, with 
which he will carry out some small deliveries and earn his first money. These funds can be 
used to buy newer and better trucks to add to the haulers expanding vehicle fleet. Here he 
can choose from a total of seven different truck models starting with the MAN F8 vintage 
truck and continuing with different MAN TGS- and TGX-trucks as well as the official Castrol 
Team Hahn racing truck of the several times European Championship winner Jochen Hahn 
– all painstakingly modelled after their real live originals! Additionally to the trucks the 
player will of course be also able to utilize a great number of trailers, which allow him to 
transport various wares and goods.  
 
Once the virtual trucker gets busy he will also have the opportunity to hire other drivers and 
send them out on additional delivery orders.  
 
 
 
 



 

 

Manifold tasks such as standard orders or the transport of hazardous goods and a huge 
network of roads spanning 310 in-game miles (corresponding to 15,534 real life road miles) 
including 20 approachable cities recognizable by their iconic landmarks, will guarantee 
loads of variety and gameplay fun. A mobile highlight that will send the heart of every truck 
fan racing! 
 
TruckSim for iPhone®, iPad® as well as smartphones and tablets using Android™ will be 
available in the Apple® App Store℠ as well as on Google Play™  on November 25, 2015 for a 
starting price of 2.99 US dollar/ 2.99 Euro. The game will be released fully localized in 
English, French, German, Italian, Spanish, Portuguese, Polish and Turkish. Language 
support for Japanese and Russian speakers will follow at a later point of time.  
 
For more information about TruckSim please visit us on:  
 

The official TruckSim homepage: www.trucksim-game.com or on facebook: 
http://www.facebook.com/TruckSimMobile  
 
 

Apple, the Apple logo, iPad and iPhone are trademarks of Apple Inc., registered in the U.S. and other countries. 
App Store is a service mark of Apple Inc. IOS is a trademark or registered trademark of Cisco in the U.S. and other countries 

and is used under license. 
 

Android and Google Play are trademarks of Google Inc. 
 
All titles, content, publisher names, trademarks, artwork, and associated imagery are trademarks and/or copyright material of 

their respective owners. All rights reserved. 
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About astragon Entertainment GmbH and astragon Sales & Services GmbH 
The astragon Entertainment GmbH and the astragon Sales & Services GmbH have emerged as the core of the newly created 
astragon group formerly consisting of the two games publishers astragon Software GmbH (founded in 2000) and rondomedia 
Marketing & Vertriebs GmbH (founded in 1998) in July 2015. Today, the astragon group is the second largest producer and 
marketer of computer games in Germany (number of units CD-ROM/DVD as per GfK Media Control, complete annual 
evaluation 2014).  
 
The main focus of the group’s product range lies with casual games and technical simulation games for PC. Adventure games 
and economy simulations complement astragon’s diverse portfolio. The popular game series “Big Fish Games“, “play+smile“ 
and “Best of Simulations“ form three strong umbrella brands by astragon in retail market. Additionally to the distribution to 
retail partners in the German language area by the astragon Sales & Services GmbH, products are also marketed 
internationally under license and via download by the astragon Entertainment GmbH. Games for consoles, mobile devices as 
well as smartphones and tablets complete astragons product range. For more information, please visit www.astragon-
entertainment.de.  
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