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Audi new automotive sponsor for Art Basel

e Further involvement in Design Miami/ Basel
e Unique photo exhibit performance
e Exhibit with tribute to the European Soccer Championship

Ingolstadt — The movers and shakers of the art world will soon converge
in Basel for Art Basel, the world’s biggest art trade show, being held June
2-5. This year, the event will be supported by the A8 VIP shuttle service
for the first time.

Meanwhile, the brand with the four rings will be acting as an automotive
sponsor and creative exhibitor for the second time at Design Miami/ Basel.

Design Miami/ founder Ambra Medda first brought major artists and art lovers
together for this new project in 2005. The design exhibition has since
developed into one of the world’s most important and well-known exhibitions for
exclusive experimental and contemporary art.

“The character of a new model is determined by its design,” said Stefan Sielaff,
Head of Audi Design. “As a design brand, it is essential that Audi attends a
design exhibition this famous with its own exhibit. Here at Design Miami/ Basel,
we designers are in our element.”



Audi is well-equipped to present itself within this somewhat unusual terrain: with
its extraordinary design, the exhibition booth makes a clear statement about the
brand’s design philosophy. The presentation centers on the Audi R8 sports car.

The interplay between human creativity and “Vorsprung durch Technik” is the
theme of this year’'s appearance. Eleven photographic artists contributed their
personal artworks to the exhibit, including the Swiss duo Fotosolar and well-
known German photographer Marcus Gaab. Within the landscape created by
the artists, a specially programmed robot will present Audi models. The
performance of the robot is contrasted with the creativity of the designer, who
creates something new entirely from his or her own ideas.

The Audi table soccer table, developed by Audi Concept Design in Munich,
shows that design can be just as fun to play with as it is to look at. As a tribute
to the upcoming European Soccer Championship, a tournament between the
exhibiting galleries will be held at the exhibit booth. The exhibit’s founder,
Ambra Medda, and Audi’'s chief designer Stefan Sielaff will compete in the
tournament’s opening game at Design Miami/ Basel at 7.15 p.m. on June 2.

Art Basel is the biggest art exhibition for modern design. The nearly 300
participating galleries offer an important selection of works by both established
modern artists and rising newcomers.

Design Miami/ is the most famous and extensive art exhibit for international
design. It is held twice each year, alternating between Basel in June and Miami

in December.

Exhibiting photographic artists at the Audi exhibit at Design Miami/Basel:

Broomé, Thomas www.thomasbroome.com

BUILD www.wearebuild.com
Diamond, Alex www.alexdiamond.de
Dinter, Tim www.timdinter.de
Fotosolar www.fotosolar.ch
Gaab, Marcus www.marcusgaab.com

Klenz, Alexander www.wendt-friedmanngalerie.com
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Pixelgarten www.pixelgarten.de

THESIGNER www.thesigner.com
USOTA www.unitedstatesoftheart.com
Voit, Robert www.robert-voit.com

Additional information can be found at www.audi-mediaservices.com/en (registration
necessary). Photos of the opening ceremony are available at no cost at
www.brauerphotos.de (user name: Audi_Journalists, password: audipm2007).

AUDI AG sold a total of 964,151 cars in 2007 and thus achieved its twelfth consecutive record year.
With revenue of €33,617 million and profit before tax of €2,915 million, the company attained its
best figures ever. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Gyér (Hungary),
Changchun (China) and Brussels (Belgium). At the end of 2007, production of the Audi A6 started
in Aurangabad, India. The company is active in more than 100 markets worldwide. AUDI AG’s
wholly owned subsidiaries include Lamborghini S.p.A. in Sant'/Agata Bolognese, Italy, and quattro
GmbH in Neckarsulm. Audi currently employs around 54,000 people worldwide, including 45,000 in
Germany. The brand with the four rings invests more than € 2 billion each year in order to sustain
the company’s technological lead embodied in its “Vorsprung durch Technik” slogan. Audi plans to
significantly increase the number of models in its portfolio by 2015, from the 26 currently on offer to
40.
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