
 

 
 
 
 

Press release 

 

economica: Future Industries 

The tips and tricks of a successful businessman 

Moenchengladbach/Germany, October 23, 2015 – Today, less and less people are 
interested in founding their own company: they are reluctant to take the risk. That the 
endeavor of a company start-up can be immensely rewarding regardless, is the personal 
conclusion of Warren Bucks, successful entrepreneur from the business and economic 
simulation economica: Future Industries. The newest game by astragon Entertainment is 
set to be released in the first quarter of 2016. “To be able to witness your business growing 
and how your decisions directly influence its development is something very special.” 

That is why Warren Bucks recommends everybody to follow his lead and tackle the project 
of a company foundation themselves playing economica: Future Industries. On a randomly 
generated map in three size variants, the player will have the opportunity to start his own 
business on the base of a flexible starting budget: land needs to be bought and the first 
buildings constructed in order to exploit raw materials and create initial processable 
products. One of Mr. Bucks most important tips right at the beginning of the game therefore 
is: “No matter if you decide to mine for ore underground, till fields, clear forests or raise 
livestock on a farm, you should already have a first idea what kind of products you would 
like to sell later on.” 

Only when this solid base has been created, it is worthwhile to establish industry, which will 
turn basic products into final goods. Afterwards the acquisition of stores in local cities 
should be the next step: commercial centers enable the sale of marketable wares to the end 
customer. There is a lot that should be kept in mind during this stage, seeing especially that 
there are potential virtual competitors, who will also do their best to lead their own 
businesses to success. Warren Bucks summarizes some of the most important points: 
“Which kind of product do I want to sell? How is the situation in the market regarding this 
product? Is there a demand? What are my competitors doing? You need to keep an eye on 
all of this. It is definitely a good idea to invest some money in market research and, 
especially when it comes to getting ahead of your competition, advertising should never be 
neglected.“ 

 

 



 

In the course of the game, the player will experience the ups and downs of a market. 
Unexpected events can even mean a change of strategy for him. He will need to decide on 
the number of different production buildings, the most efficient ways of transport and the 
appropriate wages for his staff. His research department will develop new future-oriented 
products while refining already existing ones. “All of this will show which type of 
entrepreneur the player will be and how well he will be able to adapt to his competitors. 
Who is the technology nerd that loves innovation, who prefers to copy successful strategies 
of others to create a “me-too”? Who will rely on quantity and who on quality when it comes 
to their products? How much worth is assigned to advertising? It pays to find out which 
strategy will be best for each business,” advises Mr Bucks. But there is not only the local 
market to be considered in economica: Future Industries. All goods, raw materials and 
basic products can be sold and bought in an open market at any time.  

The wide scope and complexity of economica: Future Industries will offer the player an 
impressively realistic business and economic simulation. Everyone who would like to try 
their hand at becoming a successful businessman can look forward to the release of 
economica: Future Industries in the first quarter of 2016.  

 
For more information please visit us on: 
 
http://economica-game.com  
 

www.astragon-entertainment.com/en     
 

https://www.facebook.com/EconomicaTheGame  
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About astragon Entertainment GmbH and astragon Sales & Services GmbH 
The astragon Entertainment GmbH and the astragon Sales & Services GmbH have emerged as the core of the newly created astragon 
group formerly consisting of the two games publishers astragon Software GmbH (founded in 2000) and rondomedia Marketing & 
Vertriebs GmbH (founded in 1998) in July 2015. Today, the astragon group is the second largest producer and marketer of computer 
games in Germany (number of units CD-ROM/DVD as per GfK Media Control, complete annual evaluation 2014).  
 
The main focus of the group’s product range lies with casual games and technical simulation games for PC. Adventure games and 
economy simulations complement astragon’s diverse portfolio. The popular game series “Big Fish Games“, “play+smile“ and “Best of 
Simulations“ form three strong umbrella brands by astragon in retail market. Additionally to the distribution to retail partners in the 
German language area by the astragon Sales & Services GmbH, products are also marketed internationally under license and via 
download by the astragon Entertainment GmbH. Games for consoles, mobile devices as well as smartphones and tablets complete 
astragons product range. For more information, please visit www.astragon-entertainment.com/en     
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