Worldwide Tablet Growth Forecast to Slow as New and Replacement Purchases in Mature
Markets Begin to Level Off, According to IDC
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SAN MATEDO, Calif., March 6, 2014 — According to the International Data Corporation
(IDC) Worldwide Quarterly Tablet Tracker, the total tablet market, inclusive of both tablets
and 2-in-1 devices, is forecast to grow 19.4% in 2014, down from a growth rate of 51.6% in
2013. IDC reduced the 2014 forecast by -3.6% from its previous projection to 260.9 million
units worldwide. The reduction in the short-term forecast was due to slowing consumer
purchases as hardware iterations slow and the installed base—particularly in mature
markets—continues to grow.

Over the course of the past two years average selling prices (ASPs) have declined rapidly in
the tablet market, but this too appears to be slowing. In 2012, ASPs declined -18.3% from the
previous year, and in 2013 prices dropped another -14.6%. Price erosion has started to slowly
bottom out, with ASPs forecast to drop a modest -3.6% in 2014. IDC believes ASP declines
will slow for several reasons; chief among them are the growth of higher-priced commercial
shipments and a consumer movement away from ultra-low cost products.

"After years of strong growth, we expect the white-box tablet market to slow in 2014 as
consumers move to higher-end devices that work better and last longer,"” said IDC's Tom
Mainelli, Program Vice President, Devices & Displays. "In mature markets, where many
buyers have purchased higher-end products from market leaders, consumers are deciding that
their current tablets are good enough for the way they use them. Few are feeling compelled to
upgrade the same way they did in years past, and that's having an impact on growth rates.”

As consumer shipments slow in many markets, commercial shipments will grow as a
percentage of the overall mix. Much of the tablet growth in commercial to date has been in
verticals such as education, but going forward IDC expects tablets to continue to infiltrate
small, medium, and large businesses around the world. This commercial growth is likely to
benefit Microsoft's Windows over time.

"The choice of operating system will be a key differentiating factor when it comes to success
in the commercial segment,” said Jitesh Ubrani, Research Analyst, Worldwide Tablet
Tracker. "Though Android and iOS will remain dominant, we expect Windows-based devices
to capture more than a quarter of the market as its benefits become apparent thanks to
growing adoption of 2-inls."

Total Tablet Market Forecast, 2013 - 2018

Year Commercial |Consumer
2013 Actual 11% 89%
2014 Forecast 14% 86%

2018 Forecast 18% 82%
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Source: IDC Worldwide Quarterly Tablet Tracker, March 6, 2014

Note: Total tablet market includes slate tablets plus 2-in-1 tablets.

This chart is intended for public use in online news articles and social media. Instructions on
how to embed this graphic are available by clicking here.
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proprietary tools and research processes, IDC's Trackers are updated on a semiannual,
quarterly, and monthly basis. Tracker results are delivered to clients in user-friendly excel
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investment community to make fact-based decisions on technology purchases and business
strategy. More than 1,000 IDC analysts provide global, regional, and local expertise on
technology and industry opportunities and trends in over 110 countries. In 2014, IDC
celebrates its 50th anniversary of providing strategic insights to help clients achieve their key
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