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PRESSEMITTEILUNG

Brocade verstarkt sein Sales FGhrungsteam entsprechend der
Wachstumspotenziale in den Regionen

Strategischer Ausbau im Channel-Umfeld, bei Ethernet Fabric Technologien sowie in Regionen mit
hohen Wachstumsraten

Garching bei Minchen, 16. Mai 2012 — Um zentrale Geschéftsbereiche zu starken und weiter
auszubauen, verstarkt Brocade seine FGhrungsriege im Sales-Bereich. Mit Regan McGrath, Phil
O'Reilly und Charlie Foo wurden langjdhrige und sehr erfahrene Brocade-Mitarbeiter in
verantwortungsvolle und strategisch wichtige Sales-Positionen gesetzt, die neben dem Ausbau
der Geschaftsbereiche auch fir eine bessere Zusammenarbeit Uber verschiedene Teams
zustandig sind. In ihren jeweiligen Positionen sind sie fir die Starkung des Channel- und
Partner-Netzwerks, den Ausbau bei der Nutzung von Ethernet Fabric sowie fir die Férderung

von wachstumsstarken Regionen verantwortlich.

Detaillierte Informationen dazu entnehmen Sie bitte der US-Originalmeldung unten.

Brocade Aligns Sales Leadership with Growth Opportunities
Targeted Investments in Channel, Ethernet Fabric Technology and High-Growth Regions

Brocade (NASDAQ: BRCD) today announced several changes to its sales leadership team to
improve focus and organizational alignment in order to drive growth within key business areas.
The new leaders are responsible for bolstering channel partner enablement, driving continued
Ethernet fabric adoption and developing strongholds in high-growth regions. The leaders were
promoted from within the company, enabling more immediate collaboration and integration
among the teams.

Widely regarded as a leading supplier of innovative networking solutions for mission-critical
applications, Brocade is focused on driving deeper sales engagement with its customers and
partners. The alignment of senior sales leadership with market growth opportunities reflects the
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company’s commitment to investing in foundational aspects of the business that improve

operational efficiency and enterprise agility.

The changes include the appointment of senior-level executives aligned to these initiatives,

specifically:

Regan McGrath, formerly vice president of Sales for the Americas region, has been named
vice president of Global Channel Sales and Marketing. With over 25 years of IT industry
experience within the end user, OEM and channel sales markets, McGrath will oversee
global channel sales and marketing to drive increased volume and efficiencies through
differentiated programs, especially for Brocade’s campus LAN business. McGrath takes the

helm from Barbara Spicek, who will return to her native Germany to take on an executive
leadership role overseeing the company’s Europe, Middle-East and Africa (EMEA) OEM
business unit. Tom Ellery, formerly vice president of Sales for Enterprise LAN, will step into
the role previously held by McGrath.

Phil O'Reilly, formerly vice president of Integrated Marketing, has assumed the post of vice
president of Sales, Ethernet fabrics, where he will lead the global effort to increase Ethernet
fabric adoption and further advance Brocade’s leadership position among enterprise data
center and service provider customers. O'Reilly joined Brocade in 2010 from Juniper
Networks, where he was senior vice president of Enterprise Sales for the Americas region,
and has previously held executive management positions in several Fortune 1000 Internet
technology companies.

Charlie Foo, formerly senior director of the Brocade Partner Business Group for Asia Pacific
(APACQ), has been named vice president of the APAC region. Based in Singapore, Foo will be
responsible for charting the company’s overall growth strategy across APAC, the third-
largest IT market in the world, according to Forrester Research.” With over 20 years of sales
management and leadership experience, Foo possesses extensive knowledge in driving
regional business initiatives and setting partner strategy with distributors, resellers, OEMs
and global system integrators across the region.

“As we continue to advance towards a channel-led sales model to grow Ethernet market share
globally, we need strong sales leadership with experience in all aspects of the sales cycle and go-

! *Source: "Asia Pacific Tech Market Outlook for 2012," Forrester Research
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to-market strategies to fully capitalize on growth opportunities within service provider, campus
LAN, enterprise data center and storage networking environments,” said lan Whiting, senior vice
president of Worldwide Sales at Brocade. "Regan, Phil, Charlie and Tom represent the ‘best of the
best’ within our sales organization. | am fully confident in this leadership team’s ability to position
Brocade well for success in the near term and beyond.”

Uber Brocade

Brocade (Nasdaq: BRCD) Netzwerkldsungen unterstitzen die weltweit fihrenden Unternehmen beim nahtlosen
Ubergang in eine Welt, in der sich Applikationen und Informationen Uberall befinden kénnen. (www.brocade.com)

FUr weitere Informationen wenden Sie sich bitte an:

Brocade Communications GmbH Maisberger GmbH

Christine Schmidt Michaela Holzer [ Katharina Thiemann
Business Campus, Parkring 17 Claudius-Keller-Str 3¢

D-85748 Garching D-81669 Minchen

Tel.: +49.(0)89.200 009-151 Tel.: +49.(0)89.419599-23/-85

Fax: +49.(0)89.323 868 98 Fax: +49.(0)89.419599-12
cschmidt@brocade.com brocade@maisberger.com

Brocade, Brocade Assurance, the B-wing symbol, DCX, Fabric OS, MLX, SAN Health, VCS, and VDX are registered trademarks, and
AnylO, Brocade One, CloudPlex, Effortless Networking, ICX, NET Health, OpenScript, and The Effortless Network are trademarks
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